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Searching for a Dream Vacation
One cannot have a dream vacation unless they really understand what it is all about and how better to start than by understanding what a dream vacation is. A vacation is a time distinctly reserved for the person’s or group’s idea of enjoyment and relaxation from their normal daily routine. The name vacation started out as an Old French term for ‘freedom or release’ from, as stated, a used to activity or occupation. Adding the word ‘dream’ to it defines something that is not generally applicable to everyone as everyone has a unique premonition of what their dream of relaxation is. It is the stereotype that most of us imagine a sunny weather, comfortable hotel and polite personnel, warm sea, carefree coupled with overwhelming rest in a tropical location. Iterated is the fact that everyone has their own idea on the things that comprise their one, ideal vacation. In order to get a handle on what kind of vacation we need, want or see, we also need to look at what is possible to attain financially. In order to choose, one has to have an array of choices to enable them to have options and hence develop a criteria of choice hence a need for classification of vacations which are described. 
There is sightseeing which is the activity of going somewhere, near or far away to explore places like museums, exhibits and markets, maybe attend sporting events and concerts, not to mention tour natural wonders in that area. This category of vacationing is high-energy and very costly but even so can be structured into a light-scheduled, modest-budget form of vacationing. This alteration however is a stumbling block to a wholesome vacation as one would have to plan ahead which involves a lot of on the spot references in order to save on travel and lodgings (Ross & Iso-Ahola 1991). Another category of vacationing is going to a different place for play. This is more ideal for a group which has kids whose main agenda is making the children have a wholesome vacation. This category has visits to theme parks, water parks, summer festivals, et cetera as its main course activities which evidences a child-inclined form of vacation. It can also be rightly assumed this sort of vacation is not always restful for the adults in charge as they would have to keep a constant watch-out for their often rambunctious little ones. This form of vacationing, however mostly associated with kids’ activities can be a golf resort or a cruise with built-in activities and entertainment for people in their later years. There are those vacations whose activities span the interests of those who enjoy camping, hiking and canoeing. These activities, however, deem energy-intensive activities but often have long evenings around a campfire, lazy hours at the beach and long durations of sleep within the whole time span of the vacation. It is a highly recommended form of vacationing for young ones as it builds their knowledge about the outdoors whose likelihood of keeping that connection the knowledge brings when they are older is very high. As most of the activities are outdoor, they definitely have built-in physical activity which stirs curiosity in the children which become significant assets to their character as they get older. Even with all the perks of outdoor vacationing, they tend to be relatively inexpensive in comparison with other forms of vacationing (Rao, Thomas & Javalgi 1992).
Another category is based on people who are geared towards having time to themselves and doing nothing at all. This is structured ideally for people who are oftenly coming off from long stretches of intense activity which begs the inference that this can be realized while sitting at home but the demands of running a household make absolute relaxation (which is the whole point of the vacation) cumbersome to come by. This form of vacationing is characterized by comfortable lodgings with open, calm spaces where one can wander, places a bit detached from towns and urban areas which allows the vacationer no chance of creating any itinerary whatsoever. It also has the perk of having good food, long walks, and massages and for the literary ones a soothing book to read (Woodside,, & Jacobs 1985).Families often like to get away and have that much needed family time that creates strong bonds within the unit. This creates a whole other form of vacationing whose main activities are wholesome and inclusive of the whole family. Families often take a shared house, say near a beach or any other tourist attraction for a few days, include the extended family for a week, perhaps, of extended family time. These vacations are often held dearly for a long time by the family members hence creating a memorable experience which sells a lot. Family vacationing inherently has more adults and the teenagers of age who can spend time to keep an eye on the little ones which allows the parents to get some enjoyment as well (Cosenza & Davis 1981).
Time off from one’s normal routine provides a lot of time to do what they want. There are those people who find relaxation and refreshment from doing service projects, embarking on educational tours or taking a class to learn past time hobbies like painting, salsa dancing, et cetera (Brown 2005).Basically this form of vacationing designed for people who find refreshment from doing meaningful activities in their past timeVacationing, as stated earlier, can also mean staying at home and having alone time. There are people who prefer to get refreshment from getting involved in household activities, being with friends and going out for a drink or to watch a game, tackling projects, staying up late watching one’s favorite movies and TV shows et cetera. This form of vacationing hinges on two main questions for the vacationer; is it more beneficial to getting a lot of work done or kicking back and having fun?
 Having categorized vacations into the seven categories, where does one get information to choose the best, wallet-friendly, set-up of activities that will provide the vacationer with the realization of their idea of relaxation and refreshment? Today, people turn to the internet for virtually all the research they need on a topic and it is no different with vacationing which is tantamount to tourism. Technology’s impact on the travel industry are quite extensive, a dawn of a new age being signaled by innovation of the internet and modern-communication systems. Advancements such as GPS in rental cars, Wi-Fi on planes to computerized door locks have made travel and tourism quite tantalizing to the normal vacationer. These developments have, if not most importantly, brought about the existence of countless travel websites and apps which are dedicated to making the customer experience throughout the vacation satisfyingly vivid and unforgettable. At just a moment’s notice, one can book an international journey on just their mobile handset.  Tools such as Google Maps, Google Street View, YouTube and Facebook are major help towards ease in accessing images of potential vacation spots and online reviews which influence the final decision of where to vacation.
 If one is to use the internet to search for an ideal vacation destination, there are apps and websites at their disposal. The potential vacationer then has to set filter parameters so as to narrow down the possible destinations to those that not only fit his or her financial capacity but if it is also comfortable as per their financial ability. The vacationer also has to identify what priorities they hold in terms of the type of relaxation they are out for. It is well to point out that Information technology is a crucial development tool for destination as it allows the providers of vacation services to act on a global scale, hence increasing the choices vacationers get to choose from on a global scaleThere are quite a number of things people look out for when they get data from these potential destinations on websites or look them up on apps like Airbnb and Google Flights. These include safety, good reviews, cost, location, restaurants, nature and climate, accessibility to urban areas, family friendliness, package deals, et cetera.
Regardless of the fact that the information provided by vacation service providers online, people’s travel tastes change rapidly as more people are open to new experiences. This creates the need for constant updating of information on the part of the hotel and resort owners, for example, so as to fit into the continuously sporadic, vast needs of vacationers. Therefore, travel websites’ and apps’ UX and UI should be geared towards the goal of offering the right information at the right time. It is a no brainer to understand that there is no fixed methodology to accomplish this but there are universal characteristics off of which these websites should be defined from.
Clean, intuitive search forums is the most crucial part needed for a tourism website to hit home with the target market. The criteria for the search forums should answer the ‘where’ and ‘when’ questions that pop up in the vacationer’s mind for instance, if serving an unorthodox traveler, it would really sell if a field dubbed ‘type of vacation’ is included in the form that allows them to search for destinations would give them destinations that are best for solo trips, hiking, cruises et cetera. This is credited to identification of the location, its departing point and specifying the local currency for quicker user experience.  A better way to provide best search parameters is having a basic form which has vital information such as travel dates and destinations which leads to an advanced search which allows for result filtering according to different search parameters such as type of flight and accommodation 
Websites on tourist destinations should have parameters to give less bad search results as they can adversely affect the user’s experience. The search results should provide enough information that will enable the users make quick, informed comparisons and at the same time the user interface should be clean enough to not badly alter the online experience. User data analysis helps out in this since user data may, for instance, suggest that distance from the hotel to the city is an important factor considered by the user hence outcomes will factor this in their features. Another example of utilization of comprehensive yet uncluttered search findings is photo reviews; in the case of hotels, allowing visitors to preview photos without leaving the webpage makes the experience more seamless. (Christian, R. (2001). Developing an online access strategy: Issues facing small to medium-sized tourism and hospitality enterprises)
Travel sites are abandoned by 50% of online visitors after seeing the final prices. This might suggest an inclination for comparison shopping but hidden fees are a sore issue as well. This can be tackled by having transparency on all aspects of the destination on offer online. It can be done by mentioning free facilities; if the Wi-Fi is free, it is crucial to mention it as it provides a clear line of communication with visitors and being completely thorough; which comes mentioning say, if the booking amount is refundable until a certain date hence otherwise non-refundable and similarly for every other form of extra charges applicable. 
Social reviews are paramount in influencing decisions made by travelers on where to vacation. TripAdvisor study states that 79% of users read up to 12 reviews before booking a hotel. It is therefore important to include user reviews in travel websites and some of the best practices to do so are; going for third-party integration which provide genuine reviews on the website, filter reviews according to top-rated destinations and adding authenticity to the website by putting up video reviews while having offers to travelers who submit video reviews to the website like a complimentary night at a hotel. 
While using websites to look for ideal tourist destinations that fit my specific needs, it was evident that most websites do not have transparency and the amount of money quoted when looking at the potential destination does not reflect the final figure that one is required to pay. The online reviews are also concocted which also is a breach of transparency. Most websites are not efficient and easy to use as they either have a narrow scope of destinations or their user interface (UI) is not user-friendly. 
If the tourism websites are to be better, transparency above all other factors should be looked into and a way found to regulate the truth behind the figures and reviews stated so as to avoid misleading vacationers.
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